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What is German — who should be allowed
to become German?

An ethnographic field study on the distribution
of national semantics and symbols in everyday life!

IRENE GOTZ

A political campaign as an ethnographic laboratory

The old nation state is supposed to lose its importance in a new Europe of
regions (Minch 1995). However, in times of globalisation and migration one
can observe (as a reaction to the ambiguities of mobile life) the revitalisation of
national concepts of Volk and the idea of a culturally bound nation state which is
imagined as a community held together by a common essential ‘history’ and

‘destiny”. After reunification in Germany many contexts can be observed in .

?vhich various national discourses play an important role - not only in the polit-
ical debates and the mass media (see, e. g, Miller 2000) but also in everyday life.
In the spring of 1999 the new ‘red-green’ coalition in Germany attempted to
transform the old citizenship laws (Staatsbirgerschafisgesetz) dating back to the
year 1913, which were still based on the idea of *blood” (ius sanguinis), into a ius
soli in order to facilitate assimilation and integration for immigrants and to
catch up with other European nation states such as France. The aim of this
reform was 1o take into account that cultural homogeneity, one backbone of
German identity, cannot be kept up in a country with such high immigration
rates as Germany. So Otto Schily, minister of the interior, and his staff present-
ed to parliament the concept of a law which would allow foreigners to become
German after havmg lived in Germany for at least 8 years (instead of 15 years as
was the case at the time) and - what was then much criticised by political oppo-
nents - the foreigners (die Auslinder) should be allowed to keep their old pass-
portin general so that they could keep up their old loyalties. Another frequent
f}?:n(t; :rfx:ar:lnc;ssm was that children of foreigners born in Germany should get
thc’;;’atc o tﬁei :1:::; }:::zr:l;at:}c]aelrl.y regardless of having another passport from
succes:fSnglfl(iisg (non-ruling conservative party) immediately started a very
seloal in 51 e mpacxig_n to collect signatures against dual citizenship (Dop-
P ets and in public assemblies. (It should be mentioned that the
i e;;rot.cst was initially started in the Bundesland Hessen just before the
Comcmﬁ:::l(:s tooll( place and that these elections were won by the
aresult of the successful campaign.) The campaign was soon

taken over by almost all local branches of CDU/CSU, and Doppelpaf} became

-~
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the most discussed topic in public and everyday life for weeks. Suddenly the
debate was no longer concentrating on parliament or the political pages of the
newspapers, but reached the arts section and the ‘letters to the editor’. It
reached ordinary people on their way to work or shopping where they could
not avoid noticing the little red and white tables of the chal conservative parties
asking them to give their signature to what they called in a slogan Yes to inte-
gration - no to dual citizenship’. The conservatives argued th.at by spreading the
Doppelpaﬂ like water over flowers, integration would be hindered or delayed
and not, as the left-wing parties believed, make progress.

Many ‘ordinary’ German-born people were involved in the highly emotion-
2l debates around the little street-tables organised by the CDU or in the oppos-
ing left-wing parties and groups which struggled to occupy central public sites
and busy street corners with their competing information tables close to those
of the CDU. In a kind of competition for public space and opinion various

demonstrators stood up against ‘racist’ politics of the Conservatives. The

debate was also reflected in jokes, satirical magazines, flyers, postcards and elec-

tion posters and also in the ‘Karneval’ (famous traditional masquerades and
parades taking place every year in many German regions for five days in win-
ter). The debate was soon removed from rational legal problems concerning the
reform of citizenship and from the pragmatic question of how to manage and
facilitate integration. Very often one could suddenly read or observe irrational
romantic nationalisms and ethnic constructions of identity which now seemed
to be activated or legalised by the political campaign of the Conservatives and
their supporters (Diez Poza 2000). Under the protection of a serious and large
political party, which claims to represent the centre of society as a Volkspartes, it
seemed to be no longer politically incorrect to say something against foreigners
in public or to announce that being German is something ‘very special’, even
something ‘superior’, something of a ‘high value’ to be protected against those
“foreigners’ who were supposed to be criminal or chronically unemployed or
not willing to share the same duties as the Germans (but to profit from the
given social rights). Urban legends and stories about being the last ‘Germans in
the district’, suppressed by aliens and foreign languages and strange customs,
circulated among supporters of the campaign standing around CDU tables.
They debated fiercely with the passers-by who blamed the CDU for ‘being
racist’. The newspapers contributed to this process of “othering™ and exoticis-
ing by reporting on the ‘poor’ and ‘homesick’ and so far unintegrated ‘foreign-
ers’ in ‘our cities’ who wear strange clothes and eat strange meals and - one very
serious reason to blame them - very often would not regard the German pass-
port as a very necessary aim worth giving up old loyalties for.2

Thus, this event turned out to be an ideal ethnographic laboratory to observe
how traditional national self-images about ‘being German’ and stereotypes and
beliefs about ‘the strangers’, especially about the ‘Islamists’ (/slamisten), became
a topic of everyday discussion and of ritualised cultural performances. A rapid
dissemination of different — also of new, post-modern — national semantics and
symbols into a variety of contexts could be described by the means of partici-
pant observation and discourse analysis of newspaper articles. This was particu-
larly true of ‘letters to the editor’ and special stories (as mentioned about under-
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privileged foreigners striving to l?ccomc German or not) reflecting crucial
aspects of Germans’ national consciousness.

The wide range of events at the begmmng.of 1999 reveals a characteristic
spectrum of cultural forms and practices, of nauonal_symbols and anti-symbols,
icons and counter-icons, for example: the woman with the headscarf symbolis-
ing the unintegrated traditional /slamist in ncw.sp:zpers3 was challenged by the
culturally integrated modern and athletic Turkish-German businesswoman in
the CDU’s election posters.*

The symbolic practices which are now instrumentalised to transmit national

or even post-national confessions and semantics derived from different tradi-
tions: for example demonstration culture (posters, pamphlets, flyers, the ritual
of occupying a site or public place by competing groups dressed in a highly
s?'r.nbolic vt'a.y). :I'hey also derived from forms of social protest developed by the
citizens” civil rights movements and peace movements of the 70s and 80s.
Examples which can be associated with these traditions include the tables with
the signature lists themselves, the buttons shaped in the tradition of the former
‘anu-r}u_clezr power-no thank you’ design, now reworded to declare ‘yes to the
dual citizenship’ and worn, for example, by members of the Green party, or the
‘39-czﬂed ftolerance miles’ wl}ich can be regarded as a successor of the socalled
light-chains’ or ‘candle-cha}ns’ (Lichterketten) which were organised in the
early 90s to oppose escalating hostility against foreigners in some German
cities. And the symbolic practices were also borrowed from the context of pop
culrure and modern marketing, which all political parties used in their cam-
paigns concerning Doppelpaf.

Thus, what actually occurred was a fight of symbols - around the little sig-
nature tables in the localities of everyday life and in the translocal mass media as
well: fc;: :-!xalx]nplc there was a ‘black~red—gold’ national scarf, which clearly dis-
tomguxs e :h e member of the local CDU party collecting signatures from his
Ai%ogfnté d ¢ member of an anti-racist group showing the Palestinian scarf.
o e }II table offex:ed a CD of the local representative of the Bundestag
ﬁl’stnna.n P';‘li] iament) whxc}'x h,ad th.c Deutschlandlied (national anthem) as its
frse cstox;g. ;: representative’s national-conservative attitude, which was also

ed on the cover of the CD showing the national colo d agai

the paner Dopcineg of . urs, stood against

paper Doppelpafl of 2 member of PDS (left- i

errany) corne: (left-wing party popular in East

;iany) containing poems of Bertold Brecht - a symbolic gesture, with
which the opponent of the CDU’s ¢ i i i 2 :
willingto smort e OO0 ampaign tried to convince those who were
campegn, not to give their signature to this, as he said, ‘racist’
duc’fgl:: :ilae c:_ase s:judydil!ustrates hownational s

vate 1sed i i it

local op eves trmslociln nlaltlisct)nm-rwnf:;t?hse{i in order to gain political power on a

, 1de level. It explores how cultural anthropolo-

8Y can contrib it} i
ute to a critical understanding of the processes of developing

political culture in f . )
tity in the globalu:,roa:];'d the challenges of redefining nation and national iden-

emantics and symbols are pro-
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National semantics and symbols in diffusion

What this article proposes to do is to structure the collected field data by using
2 model of social diffusion (Gerndt 1990) in order to show on which levels
these varying national semantics and symbols were being disseminated into
everyday life, how they reached ordinary people and how they were reshaped

and to which ends they were used.

National Semantics in social diffusion
The first level of this reconstructed diffusion process can be called the “social

diffusion’ and lays emphasis on the question: Who was involved and engaged in
this debate? Who are or were the actors?

In general, ‘everybody’ meaning ordinary people and not only the usual
political elites, was called on to get involved in the debate and bring forward
their arguments for or against the Doppelpafl and new law by this plebiscitary
campaign. The politicians brought the debate to the street corners as shown
2bove. But social diffusion also means that now representatives of those social
groups got involved who had never uttered an opinion concerning national
identity in public until then or had at least not been expected to give any ‘offi-
cial’ comments on this topic before:

For example young people:

German and “foreign” young people suddenly designed whole youth maga-
zines dealing exclusively with this topic.> And, for example, in some cities they
performed parodistic counter-campaigns to collect signatures against the local
conservative parties. One group which could be observed one Saturday after-
noon in the Bavarian city of Regensburg was collecting signatures for ‘C.S.U.’
A lot of people signed their lists not realising that it was a joke and that ‘C.5.U.’
stood provocatively for ‘clowns collect signatures’ (Clowns sammeln Unter-
schriften) and not for the Bavarian party CSU (Christian Social Party).6

Another example: The songs of a Berlin pop band “The bad girls’ (Die bésen
Midchen) consisting of German and Turkish girls dealt with the topic of dual
citizenship and, in their case, especially of ‘being in-between’. The CD which
the girls produced themselves was sold during the Karneval der Kulturen (a
popular local, annual multicultural parade).

Other social groups who suddenly interjected themselves into the discus-
sion were the show stars and well-known athletes. The show master Thomas
Gottschalk, the singer of Deutschrock Marius Miiller-Westernhagen, and the
tennis star and businessman Boris Becker — the latter two married to ‘coloured’
women, as the newspapers stressed in this context — sought to attract support-
ers for the government’s reform project by means of their own advertising cam-
paign printed in five big newspapers.” As popular pop icons they represented a
new form of nation state and a new type of the culturally tolerant and open-
minded German, and they opposed to the traditional hetero-stereotype of the
‘ugly German’. They invented or showed the new German as a ‘world citizen’
who embraces transnational relationships and contacts. Being proud of
‘Germany as an open and modern Republic’ as they claimed in the attached text,
they gave this national phrase, which had become very problematic and almost
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taboo in post-war Germany, a new positive meaning. When .being proud of
Germany is no longer a question restricted only to dull neo-nationalistic propa-
ganda, but like in this example a serious matter of popular and smart ‘national’
heroes — then it becomes evident that this transformation and dissemination of
national semantics can be interpreted as an attempt to disseminate the idea of
Germany as a ‘normal’ nation state that deserves not only respect and accep-
tance but also patriotism and idols who stand up for its affairs.

The local diffusion of national semantics:

In what direction are national semantics moving?

The second level or dimension of the dissemination of national semantics in
everyday life concerns ‘social space’. In 1999 the topic of ‘dual citizenship’
spread within two or three months from the political pages of the newspapers
to the local pages and the ‘letters to the editor’. And this means that everyday
Life with its protagonists and opinions, confessions and local coping strategies -
as demonstrations, utterances of violence, parodistic actions - were moved into
the centre of public interest. To give some examples. The Doppelpafl issue was
very soon picked up in the newspapers’ gossip columns and was applied to any
opportunity which seemed appropriate. The Berlin Tagesspiegel, for example,
asked - reporting on Princess Caroline’s wedding to Prince August of Hanno-
ver - if Caroline of Monaco would now also receive the Doppelpafl.$ And when
Claudia Schiffer, the German princess of beauty and fashion, was once pho-
tographed ‘very naturally’ wearing only little makeup and a headscarf according
to the latest fashion, the Berlin B. Z. (local yellow press) printed the picture
with the artached comment: ‘Claudia’s contribution to dual citizenship’.?

The topic of the Doppelpafi - and linked 1o it some national rhetorics — shift-
ed from the political stage to other, more popular social spaces in those weeks
First of all it moved into commercial pop culture. .

_ A producer of German pop songs with German texts (Schlager), Ralph
Siegel, emphans.ed 1n 2 TV magazine that he had a very special purpose when
choosing a Turkish~-German band called Surpriz as German representative at the
44th competition of the Grand Prix Eurovision in Jerusalem. The band with its
song written in three languages should be regarded as an ambassador of a multi-
;:luitural, open-minded Germany."® In keeping with this image their producer

elped to create for them, the young members of the band called themselves
modern, integrated ‘Germanturks’ (Deutschtirken ), and supported the reform
of Staatsbirgerschafisrecht very offensively. But when they explained why they
vlv:lrc in favour of the Doppelpaf3 they had to face a lot of criticism for stressing
that they - 3s representatives of the third generation of immigrants — still
soughi‘;o maintain their cultural identity as Turks which they didn’t consider a
tchsx;r: dcfnon o 3avmg a German passport. The multicultural mix they wanted
b stand wr(:’r f::sex s0 S{mtl:oh}.:ed by their dress. Their cultural identity as Turks
lang_lx'x;ge eyl szr;lg:, y the folkloristic variation of the Fez and the Turkish
u .
spaces ss}’ﬁdt‘i‘:ge :nxzrr:ﬁl:sc show thst.not only in t_hose Yveeks were the social
P L ontexts being extended in which national messages
ecoming popular. Moreover, they also indicate that different and unrelat-
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ed contexts were merging with one another — contexts which had spoiled all
national aesthetics in Germany after national socialism gnd had been tradition-
ally kept strictly separate up to the late 90s. The public debate reflected this
change of how national topics were now represented in commercial entertain-
ment in a more informal, even playful way. _ ' '
‘Pop meets politics’ the Siddeutsche Zeitung wrote in connection with
Gottschalk, Becker and Miiller-Westernhagen supporting th? government and
representing its politics as ‘three angels for Schily’?” With this ironic comment
the newspaper gave these three stars, who served the German minister of the
interior so eagerly, the aura of those well-remembered smart pop-queens of a
cult TV series of the 70s (‘Three Angels for Charly’). .
When national semantics are dealt with in pop culture and transfgrrped into
new shapes and symbols as, for example, the songs or t_hc folkloristic ox.ufxt
of pop bands like Surpriz, these modes of symbolxc national representations
remind one of (Volks)Kultur serving to establish the culturally homoggneous
nation state of the 19th century. Nation-building seemed to be an aesthetic pro-
ject having much more to do with sports and the singing of folksongs than with
state politics (at least in the eyes and feelings of the people). And it should also
be emphasised that the practice of employing the ‘elites’ for x}auon-buxldmg
(like Becker, Gottschalk and Miiller-Westernhagen or other artists) has a long
tradition reaching back to the 19th century where it was also at first the intel-
lectuals or bourgeoisie who made the idea of nation-building popular by the
means of cultural and aesthetic practices.(see e. g. Kaschuba 1998) In the con-
text of the reform of citizenship, pop stars like the famous, fair, blond ‘folk
heroes’ Thomas Gottschalk and Boris Becker, who ought to occupy symboli-
cally the world of lifestyle and also the Mitte (‘centre of society’) for the gov-
ernment, or the ‘dark’ Turkish-German boys and girls of Surpriz were evident-
ly built up as national heroes of a new type. And the question arises: To wbat
extent is pop culture now going to serve as a new national culture supporting
another new nation?

The young members of Surpriz fulfilled their national task as ambassadors
perfectly. In Jerusalem they performed a highly symbolic gesture, laying a
wreath as an act of solidarity with recent German history, that is with its victims.
The Siddeutsche Zeitung commented on this event by asking in general about
the foundations and conditions of German national identity. The author of one
article, Edo Reents, ironically regarded it as a sign of mental Germanisation
(mentaler Eindeutschung'?) of the Auslinder when one member of the band con-
fessed that he would, in a way, feel responsible for the Holocaust, the German
national trauma (Giesen 2000). Normally the Turks who were not living in
Germany in the 1940s would not have been expected to share responsibility for
this period of German history.

But the author in the SZ was incorrect with his assumption. At a local
assembly of CDU supporters in Berlin this very topic was heatedly discussed -
the question of whether the Auslinder were ready to bear and share the duty and
shame of German history should they become citizens. The traditional motif of
the nation as a Schicksalsgemeinschaft (community bound together by destiny)
was cynically instrumentalised to exclude and separate those who are not the
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descendants of the German victimisers. Foreigners who are not bound to them
by their ‘blood’ or ethnic origin were, on the one hand, expected to take
responsibility and, on the other hand, were excluded from Volksgemeinschafs
(ethnic community) by the insinuation that they would not be able or ready to
bear the burden of history. As in the 19th century (and later), this argument fol-
lowed the idea of an organic symbiosis of ‘ethnos’ and a common, shared histo-
ry. In this argumentation only members of the ethnos are ‘really’ and ‘authent;-
cally’ able to identify themselves with this ‘shared history’.

One could also point to a third dimension of diffusion and transformation
of national semantics concerning the already mentioned symbolic practices,
This dimension had to do with the question: How was this diffusion process
transmitted or performed at the time of the CDU’s campaign?

The folksongs, parodistic actions, demonstrations in the streets, jokes, car-
toons and new or old images could be analysed as such cultural symbolic prac-
tices. But here I want to lay emphasis on a fourth issue.

Diffusion of old and new national rhetoric

Finally, this article wants to sum up some of the most popular old and new
national semantics that circulated in those days (as well as before and later) in
newspaper articles, politicians’ speeches and ordinary people’s comments when
they faced the CDU tables and signature lists. !

First of all, ‘Germanness® was essentialised and became a highly emotional
topic. The following are some of the phrases heard: Citizenship was regarded as
a special gift which should not be given as 2 present to everybody. In this argu-
ment exclusivity of citizenship is emphasised. People referred to the duties
which were regarded as a premise for becoming a citizen of Germany. Citizen-
ship was treated as 2 ‘privilege’, and one could detect fear of being disadvantaged
when lnv.mg only one (2 German) passport. Germans with only one passport
were afraid of becoming ‘minor’ or “inferior’ citizens. ‘Second-class citizen’
became a popular term. Another argument produced various metaphors: “You
hav’c to decide®, *You can’t be married 10 two women at the same time”, “You
can tserve two masters™. Older theories about the typical German authoritarian
character are worth mentioning here for in the last phrase citizenship is associat-
ed with Untertanentum (that is behaving as an inferior subject of the state which
is rcés;pecred as amaster whom you have to obey uncritically).
emei;x;rcr;axk identity was, as mentioned above, seen in terms o.f Sfbicksals-
f)e 4j%, 4 a community held. together by a destiny from which its mem-

r; ncat.r;lnisoz ::;:;;: :r:g ;’fl{Ch foreigners cannot really share.

which reaches back 1o rchie s s an
¢ an archaic origin,
PhriS_CS. nation actually meant the ethnj

espj\c;ally thg Christian community,
o (t): }axavmg been treated with ambwalc.n'ce in post-war times German iden-

ty ppeared to have acquired 2 positive value: the ph ‘ dtwo b

German’ could be heard again - e parase proud to be
84in 1n everyday speech. Terms like “real German” or

[}
German menuality’ wh;
2 -
liey” which, for example, an Italian, as one ‘letter to the editor’

argued, would never be able to feel or to adopt, to prove how emotional the

anthropological root metaphor
In these comments, stereotypes and
¢ and cultural community, and often

_
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national discourses had become. A very rromantic language was employed:
deutsche Denkungs- und Wesensart - impossible to translate this idiom! National
romantic feelings transformed everyday life and infused its language, metaphors
andSI:)h:liscc?;-cnl Germans' were separated from the ‘half Germans’ or ‘h)fbrid

Germans’ who own another, a second passport. Also new terms and idioms

were created and distributed by the mass media and they became ;’)opgl'ar at

least for a time: ‘Schily Germans’, ‘part-time Germans’ or ‘children’s citizen-

ship’ (Kinderstaatsbiirgerschaft). These terms are duc to the planned and then

ratified compromise to give the German passport to children born in Germany

despite having another citizenship through their parents. However they should

decide for one citizenship when they reach the age of 23 as the Liberals, the

FDR suggested successfully. ' ’

This diffusion of old and new categories also concerned ‘the others’ or the
“foreigners’ as mentioned above. The act of ‘othering’ was no longer taboo, but
a widely accepted practice in everyday debates around the CDU tables. The fol-
lowing are some of the traditional phrases which became very popular in those
days: The ‘strangers’ were designated as ‘guests’ — in the tradition of the
euphemistic term ‘guest workers’ who were brought to Germany from
Southern Europe between the 1950s and the 1970s (but hev.c actually chosen to
stay in Germany permanently —a fact which German politicians had neglected
for a long time). Usually no distinction was made between different groups of
non-Germans. These ‘guests’ in general should not stay too long, nor should
they be allowed to utter ‘demands’, for example claim the right to vote. Due to
the concentration of Turks, the prototype of the foreigner was the ‘Islamist’.
Most of the supporters of the CDU campaign vowed to sign against the
Muslim who supposedly builds mosques and oppresses his wife. .

One of the most popular topics of communication were the so-called ‘crim-
inal’ and dirty Auslinder. For some Germans whom [ interviewed after they had
signed the CDU lists, the fear of losing their job was one reason for their sup-
port of the CDU campaign. They were afraid of being disadvantaged, they said.

Thus, social problems and differences were explained in terms of ethnic cat-
egories and closely linked to questions of political membership.

Conclusions

To conclude, some short remarks and assumptions:

First, the plebiscitary action of the non-ruling parties created and legitimated
a context in which ideas of national homogeneity (Kulturnation, Volksnation,
Schicksalsgemeinschaft) once again came into fashion. The nation was anthropol-
ogised (Kaschuba 1998). But as a reaction to this conservative process — or
sometimes also as its trigger — new models and images were disseminated, too,
for example, those popular icons who were used as representatives or ambas-
sadors for a new post-national or multicultural Germany. Germany got new
faces, for example by a campaign of the government after having passed the new
citizenship law. Posters, postcards and other - also virtual — advertising actions
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(on the Internet'*) aimed to persuade 'ff>r€.igﬂ“5’ to apply f?" “he German pass-
port and also to make the German majority a§quamted wu’h black-haired’ or
“‘dark’ people who should be recognised as ‘typical Germans” as the texts of the
posters with the “coloured” children am'i Tgr%ush—German immigrants implied.

Secondly, symbols have an effect on individual and.collcc.nve (national) con-
sciousness. They create it and may help to change it. This has a.lrf:ady been
proven by the cultural nationalism of the 19th century. However, it is an open
question if and how these new post-national icons, heroes and ideas invented or
disseminated by the counter-campaigns (opposing the CDU’s ideas) will be
able - together with a now reformed citizenship law - to change or modify the
traditional pictures of being German which - in the heads of not a few ordinary
people - were taken for granted as unchangeable realities.

One may be sceptical about the intended long-lasting effect of short cam-
paigns like the one of the red-green government and be more pessimistic that the
supporters of the Volksnation might win in the long run because it is they who
can base their arguments on well-known and widely accepted ideas with a long
tradition, especially in Germany whose national identity was founded on primor-
dial ahistoric concepts from the 19th century. (see e. g. Giesen 2000). But one
thing can be undoubtedly ascertained as a result of these citizenship campaigns
up to this point. The political style and political culture in Germany has changed:
the red and white tables of the CDU will be remembered as a symbol for a
plebiscitary politics which adapts to pop culture. Indeed, “Pop meets politics™.!3

Third, the case study shows something else of a more general importance.
The diffusion of national semantics reflects, in miniature, a general qualitative
intensification of national debates in Germany since reunification. This is evi-
dently due to the collapse of the socialist countries and the reorganisation of
Europe as well as to the German reunification and transformation process. It is
also a result of the intensification of immigration debates and of the problem of
new hostility to foreigners. All these factors may be responsible for the emer-
gence of different focuses on national questions within the last ten years. It is
still unclear whether this process will become a kind of compensating national-
1sation (nachholender Nationalisierung) whereby Germany tries to catch up
wn_h 1ts European neighbours and develop a new patriotism, a so-called ‘quiet’
national or even post-national consciousness (see e. g. Kaelble 1999). Finally, it
is very much the responsibility of the politicians and the elites which new
German national master narratives will emerge and whether the observable mix-
ture of old closed concepts and new open post-national attitudes can be bal-
anced and reflected in an open ongoing public discussion.

Notes

1 Igratefully ackn.owlcdgc Mary Beth Stein’s critical evaluation of the manuscript.
2 The representation of the debate in local an
analysed by Vonderau (2000).

3 Ex.ample‘s in D.iez~Poza (2000), especially an article in the newspaper Die Tages-
zeitung titled Einbiirgerungshemmnis Frau (13/14.2, 1999, VI1).

d translocal German newspapers was
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See for example “Wir haben sofort ja .gesagt". {n: Siddeutsche Zeitung, 5.3.99, 5; see

also Berliner Morgenpost, 7.3.99, 5; Die Egeszeztung,. 19.3.9‘?. ’

For example: the youth magazine of' Siiddeutsche Zeitung (. jetzt’, 8, 22.2.99).

See “Gegen, doppelte Staatshorigkeit”. In: Sf«'ddetftsche Zeitung, 11.2.99, 40}’ D

Frankfurter Allgemeine Zeitung, Sﬂddeutsc%)e Zeitung, Frankfurter Rundschau, Die

Welt and Die Tageszeitung printed the advcrtlscrqent onthe same da.y (30./31.1.1299).

See also the fierce discussion about this campaign reflected in articles such as “Der

Pass bedeutet auch Heimat®, in: Tagesspiegel, 31.1.1999, 3. See"also the comment by

Heribert Prantl: “Laut, lauter, unlauter. poppelte Stfat'sburgcrschaft: Wa_s die

Werbung dafiir und die Kritik daran gemeinsam haben®, in: Siiddeutsche Zeitung,
1999, 4. ) )

8 3éo]:pelte Staatsbiirgerschaft fiir Caroline?”, in: Dc:r Tagesspiegel , 25.1.99, 32.

9 *“Claudias Beitrag zur doppelten Staatsbiirgerschaft”, in: B. Z,, 52.1999,1.

10 See the ironical comment by Edo Reents: “Abba 'lebt! Der Grand Prix Eurovision
und seine gottliche Botschaft”, in: Siddeutsche Zeitung, 21.5.1999, 21. L

11 Alexander Gorkow, Christoph Schwennicke: “Drei Engel fiir Schily”, in: Sid-
deutsche Zeitung, 1.2.1999, 19. N . o ]

12 Edo Reents: “Abba lebt! Der Grand Prix Eurovision und seine gottliche Botschaft®,
in; Siiddeutsche Zeitung, 21.5.1999, 21.

13 See also Diez Poza’s observations (Diez Posa 2000).

14 See wwweinbuergerung.de.
15 See note 12; see also Soeffner (1998).
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Die Kollektivrepressalien gegen das niederlindische
Dorf Putten in 1944: Religion als Vector

of Memory (Erinnerungsmittel)

MADELON DE KEIZER

I

Im Jahr 1944, in der Nacht vom 30. September auf den 1. Oktober, veriibte eini-
ge Kilometer aufferhalb des eigentlichen Dorfes — doch noch innerhalb der
Gemeinde Putten — eine ortliche Widerstandsgruppe ein Attentat auf ein deut-
sches Personenauto. Das Attentat scheiterte: keiner der vier deutschen Soldaten,
die sich in dem Auto befunden hatten, konnte sofort gettet worden. Drei
Soldaten konnten entkommen, der vierte wurde gefangen genommen und ist
bald darauf seinen Verwundungen erlegen. Zudem starb bei der Aktion auch ein
Widerstandskimpfer. Nachdem einer der geflohenen Soldaten Alarm geschlagen
hatte, zogen einige Stunden nach dem Attentat etwa tausend Wehrmachts-
soldaten einen dichten Kordon um das Dorf. Mit Ausnahme der Alten, Kranken
und Miittern mit kleinen Kindern wurde die Bevélkerung aus den umliegenden
Bauernhéfen zum Dorfkern getrieben, wo die Minner getrennt von den Frauen
festgehalten wurden; spiter am Abend wurden die Frauen wieder freigelassen.
Am folgenden Tag verkiindeten die Deutschen ihr Urteil: alle Minner im Alter
zwischen 17 und 50 Jahren, die nach den verschiedenen Ausleseverfahren noch
iibrig geblieben waren, sollten ins Durchgangslager Amersfoort deportiert wer-
den. Von dort aus wurden sie einige Tage spiter in das Arbeitslager Neuengamme
bei Hamburg und dann zur Zwangsarbeit in die Arbeitslager in Norddeutsch-
land und an der niederlindischen Grenze gebracht. Unter iuflerst widrigen
Wetter-, Arbeits- und Hygieneverhiltnissen legten sie Verteidigungswille an.
Die Lager hiessen Meppen-Versen, Husum und Ladelund. Von den 589 Minnern
und Jungen, die nach Neuengamme deportiert worden waren, kehrten nach der
Befreiung nur vierzig zuriick. Die schrecklichen Ereignisse stiirzten das schwer
zerstorte Putten - als zweite Repressalie waren noch etwa hundert Hiuser und
Wohnungen niedergebrannt worden — in tiefe kollektive Trauer, denn die mei-
sten der deportierten Minner stammten aus Putten selbst.



